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ANNUAL MEETING HANDOUT 
 

75 Ideas in 75 Minutes 

Finding new ways to cut through a cluttered marketplace, engage members 
and/or drive attendance is a constant challenge for all museums. Drawing ideas 
and examples from a variety of institutions—from both inside and outside the 
museum field—experts from AAM’s PR and Marketing Professional Network 
(PRAM), offer a fast-paced review of some of today’s most interesting ideas 
concerning audience engagement.  

Presenters 
» Cindy Fink, Principal, CSF Strategy, LLC 

» Meghan Curran, Senior VP, Marketing Guest Experience & Sales, John G. Shedd Aquarium 

» Suzanne Hall, Chief Communications Officer, Virginia Museum of Fine Arts 

» Daniel Summers, Jr., Marketing Director, Center for Puppetry Arts 

 

Annual Meeting & MuseumExpo 
As the museum field’s premier professional development opportunity, the Alliance’s Annual Meeting & 
MuseumExpo showcases the best thinking from practitioners and visionaries on major issues confronting 
museums and the communities they serve. 

 

This session handout is from the 2015 Annual Meeting in Atlanta. 
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thallman@asianart.org	
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ONLINE 



LINCOLN PARK 
ZOO 

EASY,  
REAL TIME 
CONTENT 

#FromaCurator 



MoMA 

IG – 
THROUGH 
AN 
EXPERT’S 
EYE 

BEHIND THE CURTAIN 



MoMA 

STORIES 
FROM 
BEHIND THE 
SCENES 

WHERE THE MAGIC 
HAPPENS 



MoMA 

STAFF 
VIEW- 
POINTS 

THAT GUY IN ACCOUNTING 
HAS SOMETHING TO SAY 



LINCOLN PARK 
ZOO 

CEO BLOGS 

HAIL FROM THE CHIEF! 



PEABODY 
ESSEX MUSEUM 

RECRUIT 
STAFF FOR 
SOCIAL 
MEDIA 

THAT GUY IN ACCOUNTING 
HAS LOTS OF FB FRIENDS 



MoMA 

TAGBOARDS 

TAG—YOU’RE IT! 



HARRY RANSOM 
CENTER 

DON’T 
OVERLOOK 
EMAIL 

EMAIL  



JOHN G. SHEDD 
AQUARIUM 

CREATE 
ONLINE 
HANGOUTS 

AWW! 



LINCOLN	
  PARK	
  ZOO	
  

SNAP 
TAGS: 
NO APP 
REQUIRED 

SNAP TO IT! 



LINCOLN PARK 
ZOO 

PUSH 
VIDEO 

AN EXTRA LARGE MEDIUM 



GREAT LAKES 
SCIENCE 
CENTER 

ONCE A 
WEEK 
FACEBOOK 
VIDEOS 

FORMING A HABIT 



VISITOR SERVICES 



ASIAN 
ART 
MUSEUM 

CHARGING 
STATIONS 

CHARGE ME UP 



ASIAN 
ART 
MUSEUM 

UNPLUG IT 

NO SOUL CAPTURING 
DEVICES ALLOWED! 

My wife and I are increasingly 
disturbed by people allowed to 
photograph works in the museum. 
    We implore you to restrict 
viewing to viewers and make 
photography forbidden or at the 
very least allow it at certain times. 
Viewers who don’t mind could still 
come but those of us who treasure 
contemplation could be spared. 



FREER | SACKLER 
SMITHSONIAN’S MUSEUM  
FOR ASIAN ART 

DIGITAL 
HAPPY 
HOURS 

JUST SHOOT ME! 



VIRGINIA 
MUSEUM OF 
FINE ARTS 

BUILD 
SELFIE 
STOPS 

KODAK MOMENT 



ROCK & ROLL 
HALL OF FAME 
AND MUSEUM 

USING THE 
VOICE OF 
THE FAN IN 
EXHIBITS 

WE HEAR YOU! 



ZINGERMAN’S DELI 

SIMPLE 
SATISFACTION  
SURVEY 

ONE AND DONE 



RESPOND 
TO ONLINE 
REVIEWERS 

YOUR REVIEW = ««««« 

FREER | SACKLER 
SMITHSONIAN’S MUSEUM  
FOR ASIAN ART 



JOHN G. SHEDD 
AQUARIUM 

RESPOND 
QUICKLY 

WE HEAR YOU! 



JOHN G. SHEDD 
AQUARIUM 

POSITIVE 
REINFORCE-
MENT 
PAYS OFF 

ATTA, BOY! 



WORCESTER 
ART MUSEUM 

TOUCH 
CART 
EXPLAINS 
THE RULES 

PLEASE TOUCH NOW,   
BUT NOT LATER 



ALL 
WORCESTER 
MUSEUMS 

ELIMINATE 
PRICE 
BARRIERS 

EBT ACCEPTED HERE 



HARRY RANSOM 
CENTER 

USE BIG 
SHOWS TO 
TEST NEW 
GUEST 
SERVICES 

NOW OPEN 7 DAYS! 



BROAD MUSEUM 
OF ART 

HARD HAT 
TOURS FOR 
EARLY  
ADOPTERS 

FOR THE IN-CROWD 



LINCOLN PARK 
ZOO 

GRAPHICS 
TO 
EXPLAIN 
(BORING) 
CONCEPTS 

NOW I SEE  
WHAT YOU’RE SAYING 



JOHN G. SHEDD 
AQUARIUM 

INFO- 
GRAPHICS 

(MORE THAN)  
JUST THE FACTS 



HARRY RANSOM 
CENTER 

DASHBOARD 

HERE’S HOW WE’RE 
DOING 

Attendance�

Engagement – Week 13 �

General - 2310 �

Tours - 491 �

Member Hours - 32 �

Monday Hours - 239 �

Weekly Breakdown 12/01 – 12/07: �

133 eNews Sign-Ups�
4.32% of Visitors�

717 video views�

24 Exit Surveys�

$2,378 in donations�
$29,900 to date�
�

0 new on-site membership�

63 catalogs sold�
$2,940 �

$5,195 in GWTW 
merchandise�

$643 in Ransom Center 
merchandise �

$8,778 in weekly sales�

10,000 �

20,000 �

30,000 �

40,000 �

50,000 �

60,000 �

70,000 �

80,000 �
Goal: �

Total attendance to date – 45,888 �
57.3% of Goal �

3072 �
visitors�

5 unique media 
mentions�

42 uses of 
#makinggwtw �

@tara_ogrady: Named 
Tara, auditioned for 
Scarlett, still have my 
Gone With the Wind 
lunchbox. Thank you UT 
from NYC #makinggwtw   �

!



TOKYO 
NATIONAL 
MUSEUM 

TOUCH 
MAPS FOR 
VISUALLY 
IMPAIRED 

THAT GALLERY FEELS 
INTERESTING 



PEABODY 
ESSEX MUSEUM 

PRINT-ON- 
DEMAND 
TOURS 

I WANT A TOUR—NOW! 



PROGRAMS & PROMOS 



CLEVELAND  
FOUNDATION 

YEAR-LONG  
GIFT OF  
FREE 
ADMISSION 

FREEDOM! 



MoMA 

TAPPING 
OUTSIDERS’ 
PERSPECTIVE 

WHAT WOULD A PALM READER 
MAKE OF THIS? 



ASIAN 
ART 
MUSEUM 

NAMING 
CONTESTS 

WHAT’S MY NAME? 



PEABODY 
ESSEX MUSEUM 

INSTAGRAM 
CONTESTS 

GIVE IT YOUR BEST SHOT 



CLEVELAND 
MUSEUM  
OF ART 

SIMPLE 
COMMUNITY 
FESTIVAL 
ON THE 
GROUNDS 

CAN WE CHALK? 



NATIONAL 
GALLERY 
OF ART 

CROSS- 
CULTURAL 
BRIDGES 

IT TAKES TWO TO TANGO 



CLEVELAND 
INTERNATIONAL 
FILM FESTIVAL 

COMMUNITY 
SPONSORS 

IDEA 43 OR SO, IF YOU’RE 
COUNTING 



NATIONAL 
MUSEUM OF 
WOMEN IN THE 
ARTS 

HOLIDAY 
INSPIRED 
PROMOS 

MUSEUMS ARE FOR 
LOVERS 



NATIONAL MUSEUM 
OF WOMEN IN THE 
ARTS 

CREATE 
YOUR OWN 
EXPERIENCE 

HAVE IT YOUR WAY 



NATIONAL 
BUILDING 
MUSEUM 

MISSION + SOCIAL 
= FUN 

MISSION 
DRIVEN 
FUN 



CLEVELAND 
BOTANICAL 
GARDEN 

COMMUNITY 
MEMBERS 
PROVIDING 
CONTENT 

YOU BAKE IT,  
YOU MAKE IT 



VIRGINIA 
MUSEUM OF 
FINE ARTS 

OFFER 
MULTI- 
SENSORY 
EXPERIENCES 

FLOWER POWER 



VIRGINIA 
MUSEUM OF 
FINE ARTS 

PATRON- 
FUNDED 
EXHIBITS 

WE BUILT THIS CITY! 



LINCOLN PARK 
ZOO 

FUN  
FUNDING 
PARTNERS 

A PINT FOR PANDAS 



VIRGINIA 
MUSEUM OF 
FINE ARTS 

TAP THE 
CRAFT 
BREW 
CRAZE 

I’LL TRY PINT OF THE 
DRAGON 

# FORBIDDENCITY 
The stairway on the Dragon Line leading 

to the terrace of the Hall of Preserving 

Harmony is made of a single piece of 

stone carved with dragons and sea waves, 

weighing over 200 tons. Only the emperor 

was allowed to walk the Dragon Line.

PRESENTED BY ALTRIA  GROUP AND THE E .  RHODES AND LEONA B.  CARPENTER FOUNDATION.  FORBIDDEN C ITY:  IMPERIAL  TREASURES 

FROM THE PALACE MUSEUM,  BE I J ING IS  ORGANIZED BY THE  PALACE MUSEUM & THE V IRGINIA  MUSEUM OF  F INE  ARTS . 

BUY TICKETS NOW: 804.340.1405 

OR VMFA.MUSEUM/FORBIDDEN

BUY TICKETS NOW: 804.340.1405 

OR VMFA.MUSEUM/FORBIDDEN



LINCOLN PARK 
ZOO 

GAMES 
THAT 
TEACH 

WANT TO PLAY—AND 
LEARN? 



PEABODY  
ESSEX MUSEUM 

RECRUIT 
SOCIAL 
MEDIA 
INFLUENCERS 

I WANT YOU! 



RONALD 
McDONALD  
HOUSE 
CLEVELAND 

LET 
BLOGGERS 
HAVE A 
TASTE 

NOW GO TELL THE WORLD 



DePAUW 
UNIVERSITY 

HOUSEKEY 
MAILER 

KNOCK, KNOCK! 



MOBILE 
INTERACTIVE 
SCIENCE 
MUSEUM, 
MEXICO CITY 

TAKE THE 
MUSEUM 
TO THEM 

MUY BUENO! 



OAKLAND 
MUSEUM OF 
CALIFORNIA 

COMMUNITY 
RELEVANT 
MARKETING 
STRATEGIES 

IT’S ABOUT ALL OF US 



WORCESTER ART 
MUSEUM 

MUSEUM 
AS POLLING 
PLACE 

I VOTE AYE! 



WORCESTER 
ART MUSEUM 

BRING 
NEIGHBORS 
TO YOUR 
FRONT DOOR 

HOWDY, NEIGHBOR! 



PHILLIPS 
COLLECTION 

TRANSIT 
TIX 

THAT’S THE TICKET! 



PEABODY  
ESSEX MUSEUM 

DON’T 
FORGET 
CONCIERGES 

CONCIERGES,  
LET US SERVE YOU! 



PEABODY 
ESSEX MUSEUM 

OPEN HOUSE 
FOR 
TOURISM 
INDUSTRY 

TOURIST FOR A DAY 



PEABODY 
ESSEX MUSEUM 

FIND 
INTERNS 
AT CAREER 
FAIRS 

TAP THE TALENT PIPELINE 



PEABODY 
ESSEX MUSEUM 

FACILITATE 
EARLY 
ADOPTERS 

COME ON IN. IT’S ON US! 



PEABODY 
ESSEX MUSEUM 

BORROW A 
BILLBOARD 

AS BIG AS ALL OUTDOORS 



CLEVELAND 
MUSEUM  
OF ART 

PROMOTE 
WEDDING 
PHOTOS 

WE DO! 



MUSEUM OF 
CONTEMPORARY 
ART CLEVELAND 

MUSEUM 
STORE AS 
PROGRAM 
SPACE 

RETAIL THERAPY 



HENRY FORD 
MUSEUM 

EDUCATING 
THROUGH 
MASS MEDIA 

MEDIA PARTNERSHIP 



FOR MORE IDEAS 
 

MuseumHack.com 
 

Know Your Bone: colleendilen.com 
 

LinkedIn PRAM Group 
 

ReachAdvisors.com/ 
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