Alliance of
Museums Industry

”/.‘ American Membership
A

Industry memberships are perfect for for-profit firms or organizations that do business with the museum field. Join as an Industry
member to receive benefits to help your business excel, including discounts on marketing services, advertisements, and booth
rentals at our Annual Meeting and MuseumExpo. Industry membership also provides ways to keep you and your staff in touch with
the museum field through a subscription to Museum magazine, access to our weekly member newsletter Aviso, two complimentary
Professional memberships, and a 50% discount on additional Professional memberships for your staff.

Tell us who you are:

Organization Name: Company Member ID (if known):

Address: Phone Number:

Complimentary Professional Membership Recipients:

Professional Membership Recipient #1 Professional Membership Recipient #2

Name: N
Title: T O
Email Address: Email Address:
Mailing address (if different): Mailing address (if different): ...

Additional Professional Mem berships ($45/Additional Professional Membership. Please use an additional piece of paper or email if adding more than

two additional staff):

Professional Membership Recipient #3 Professional Membership Recipient #4

NaM . NaM .
T T
Email Address Email Address:

PO Box 741970 e Atlanta, GA 30374-1970 ¢ www.aam-us.org ® 866-226-2150 ¢ membership@aam-us.org



Join a Professional Network: as part of your Professional memberships, each recipient receives exclusive access to our 20 Professional
Networks. Indicate the recipients desired Professional Networks below.
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Committee on Audience Research and Evaluation (CARE): audience research and evaluation and the
voice of the visitor in all aspects of museum operations

Collections Stewardship: issues in registration, collections management, and collections care

Curators Committee (CurCom): curatorial practice and collections research, care, and exhibition
Development and Membership (DAM): development, fundraising and membership

Diversity Committee (DivCom): the advancement of diversity and inclusion

Education Committee (EdCom): the advancement and understanding of learning theories, educational
practices, and programming

Environment and Climate Network (ECN): establish museums as leaders in environmental stewardship
and sustainability

Historic House and Sites Network (HHSN): issues common and unique to historic houses

Independent Museum Professionals: consultant, freelancer, independent professional, those making a
career from multiple institutions

Indigenous Peoples Museum Network: engaging and inclusive dialogue on issues relevant to museums
and indigenous peoples

Latino: for the needs of Latino professionals and the interests of those who work in interpreting these
issues

Leadership and Management: leadership, governance, administration, finance, and human resource

LGBTQ+ Alliance: the range of issues relevant to the LGBTQ community and museums

Media & Technology: use of media and technology to meet museum’s public mission.

Museum Studies Network: bridges the field and museums studies programs to support the research,
study, and spread of theoretical and practical work in the museum field

National Association for Museum Exhibitions (NAME): exhibit development and design

Public Relations and Marketing Network (PRAM): public relations, marketing and strategic
communications

Security Network: security, fire, health and safety issues

Small Museum Administrators Committee (SMAC): the advancement of small museums
Traveling Exhibitions: the specialized area of traveling exhibitions
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DUES: Payment:
I:l Industry Membership $650 |:| Check/money order made payable to the American Alliance of Museums
. . . Ch :
|:| Additional Professional Memberships $45 x D arge my
($45/additional membership) D Visa |:| MasterCard D American Express |:| Discover
Dues Total: $

CARD NUMBER

Subscription to Exhibition magazine*: $

A subscription to Museum magazine is Expiration Date CsV/Security Code
included in your Industry membership.
. +
Donation **: $
Signature

* $25 (United States), $31 (Canada/Mexico), $39 (other International)
**Membership dues cover only 30% of the Alliance’s operations. Please consider supporting
the museum community with a tax-deductible contribution.

$
TOTAL AMOUNT DUE:
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